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example, the use of older celebrities like Dick Van Dyke or Art Carney in educational campaigns about alcohol may have little relevance to younger people.
The message itself should be specific and to the point. Research shows that messages advocating a specific behavior are better than vague admonitions. Thus the message "If your friend is drunk at a party, take him home in his car and ask another friend to drive behind to pick you up" is better than "Friends don't let friends drive drunk," according to Hochheimer. Another example of a specific message is "Why not make every third drink a soft drink at the next party."
Messages that rely on fear—such as "Drunk drivers add color to our highways" or movies portraying the evils of alcohol or drug addiction—may backfire. If messages are too heavy-handed, people may ignore or avoid them to avoid feeling the emotions that such messages are supposed to engender. People may also see them as exaggerated and consequently dismiss less drastic messages as equally biased.
An educational campaign should also make use of a variety of different media. The obvious media are television, radio, and newspapers. But there are also billboards, direct mail, magazines, newsletters, films, subway and bus ads, and the insertion of materials into paychecks. These messages should be coordinated so that they reinforce each other and do not conflict. In addition, educational campaigns should draw on the professional knowledge and skills of people trained in the behavioral and communication sciences. Past programs that have relied exclusively on the expertise of commercial advertisers or the enthusiasm of local volunteer groups have generally not achieved their desired ends.
Finally, educational campaigns must do more than just supply people with information. They must suggest specific behaviors and teach specific skills that enable people to make changes that they want to make. If possible, this education can take the form of low-key training programs. There is even an institutional base that can support these programs—local hospitals and the rapidly expanding network of health mainte-